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USA Today’s Depiction of America
According to Neil Postman, photography and language are not used to supplement each other. He also notes that television turns everything into banal entertainment. He argued that typography, TV, radio and oral transmission changes the meaning or rather the original message. Postman explained this by saying that the written word tends to bias the message towards exposition, logic, linear thinking and delayed response (Postman, 2006). For video, it biases the message towards the peek-a-book world. The content is flickered before the audience in seconds, but the audience cannot turn away since the message is so entertaining and engrossing. Therefore, news from newspapers and television have a different message even though they are on the same subject. From Postman's argument, it's objective to say that USA Today tries to match the message sent by televisions (Hartman, 2017). It has more photographs and tries to use a language that is familiar to the audience. Through photographs, unique language and graphics, USA Today depicts America as a nation of change, possibilities, and democracy. 
As noted, USA Today presents America as a free country where politicians and everyone else is allowed to change their opinion anytime they want (Hartman, 2017). This aspect is present in many of their papers that focus on Trump and his bid to take America away from NATO. According to USA Today, the Democrats and a number of Republicans voted together to prevent Trump from taking America from NATO since NATO helped prevent a civil war that could arise between America and Russia. According to Postman, "how we talk is how we think" (Ross, 2009) Postman said that "Any significant change in our ways of talking can lead to a change in our point of view" (Ross, 2009). The newspaper aims to achieve a change in people's way of thinking by showing them how negative some aspects of our government are. Convincing people that Trump is wrong about Global warming might help change how people view Trump or worsen the image many Americans have about the president. 
Arguably, the text of USA Today is quite simple when compared to that of other newspapers. They use a simpler vocabulary, which makes it easier to read. The level of language utilized by the newspaper is simpler for all audiences, even children since they avoid huge or ambiguous terminology. On the issue of Trump and NATO, USA Today writes, "it is possible that there are members of Congress who do not understand NATO, what it did, or what it does or the threat posed by Russia"(Ross, 2009). Most of the words used are simple and understandable to most people. An article about President Trump's tweet mocking those who talk about global warming since we have had cold days is written in such a simple language that a young person who knows nothing about global warming can read and understand it. 
In addition, the USA Today provides more photographs when compared to the other newspapers. The photographs are more appealing and attention-grabbing. The newspaper tries to show tweets through photographs, which makes it more authentic than showing the message taken from twitter. Some of the images are similar to what is availed by other newspapers. Since USA Today uses more photos, its content is different from the content shown by the other newspapers. They might address the same subject, but they present the message differently, which in turn sends a different message. However, it agrees with Postman's claims when it offers fewer explanations and more photos since Postman argues that photography can only be used to replace language and not to supplement it (Postman, 2006). The other newspapers use a few images and more explanations. 
It is also apparent that USA Today is different from the other newspapers because it relies on graphics than the other newspapers. The graphics are meant to attract the attention of the readers. The graphics are educative as well as entertaining. They post political cartoons on all the works that talk of the president or political news. The cartoons are at times sarcastic,   which is understandable given the president's relationship with the media. Though Postman argues that education and entertainment don't go hand in hand, the graphics made by USA Today are quite educative yet entertaining. The graphics distinguish USA Today from other newspapers since the other newspapers rarely use graphics (Hartman, 2017). 
USA Today and Neil Postman have one thing in common. They both agree that the message sends through images is different from the message sent through words. USA Today tries to avoid as many words as possible through the use of excess images. The photos offered are related to the content written. For instance, a post about Trump has his photo included in the post. Also, the post has more photos showing the other people discussed, like the Russian president or the white house. A USA Today reader would be more familiar with how people look physically than other newspapers readers since they are exposed to more photos of the subjects written about in USA Today's papers. I would say USA Today is quite different from the other newspapers. 
[bookmark: _GoBack]In summation, USA Today tries to be different by copying most of the things addressed by Postman. Postman argued that the print media doesn't give people room to retain what they read since it's easily forgotten. Through the graphics, USA Today tries to create an image that will stick into the reader's mind because it's entertaining and educative. The newspaper uses a simple language even when addressing complex topics like the Internet of Things which requires a special vocabulary. Postman argues that photography and writing have nothing in common, but USA Today uses photographs to show their readers the people they are talking about or the situation if it can be described through the use of photos.
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